Marine Conservation Society

Sustainable Seafood Supermarket League Table

March 2007

	Supermarket Name
	M&S


	Waitrose


	Sains-bury’s


	Tesco


	Co-Op


	Morrisons


	ASDA


	Somer-field


	Iceland


	Lidl


	Booths

	Position in League Table 2006
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

No Response
	-

Not contacted

	Position in League Table 2007
	1
	1
	4
	3
	7
	6
	5
	-

No response  this year
	8
	-

Not contacted
	-

No Response

	TOTAL POINTS

60 Max (Fish Counters); 57 Max (Non Fish Counters)
	47/57

82%
	50/60

83%
	30/60

50%
	32/60

53%
	21/60

35%
	26/60

43%
	29/60

48%
	-
	15/57

26%
	-
	-

	
	
	
	
	
	
	
	
	
	
	
	

	Supermarket Name
	M&S


	Waitrose


	Sains-bury’s


	Tesco


	Co-Op


	Morrisons


	ASDA


	Somer -field


	Iceland


	Lidl


	Booths

	POLICY
	
	
	
	
	
	
	
	
	
	
	

	Environmental policy?

Max 5 points
	5
	4
	4
	3.5
	4
	2
	2
	No response sent this year
	0
	Not 

Contacted
	No Response

	Wild caught fish policy?

Max 10 points
	10
	9.5
	9.5
	6.5
	6
	7
	6.5
	No response sent this year
	8
	Not 

Contacted
	No Response

	Farmed fish policy?

Max 10 points
	9


	9
	8
	6.5
	2.5
	2.5
	6
	No response sent this year
	6
	Not 

Contacted
	No Response

	PRODUCT
	
	
	
	
	
	
	
	
	
	
	

	% (by value) of certified (wild) fish sold

Max 6 points
	(16%)

6
	(5%)

4


	(3.8%)

2
	(6%)

4
	(18%)

6
	(Fig supplied)

2
	(7.1%)

4
	No response sent this year
	Commerc-ially Sensitive

	Not 

Contacted
	No Response

	% (by value) of certified (farmed) fish sold

Max 6 points
	(18%)

6
	(25%)

6
	(2.5%)

0
	(4.5%)

0


	(2.2 %)

0
	(Fig supplied)

0
	7%

2
	No response sent this year
	Commerc-ially Sensitive
	Not 

Contacted
	No Response
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	Supermarket Name
	M&S
	Waitrose
	Sainsbury’s
	Tesco
	Co-Op
	Morrisons
	ASDA
	Somerfield
	Iceland
	Lidl
	Booths

	SPECIES
	
	
	
	
	
	
	
	
	
	
	

	No. of species (no. in bracket) from MCS Fish to Eat List

Max 10 points
	(12)

5


	(26)

10


	(15)

7


	(20)

9


	(5)

3


	(22)

9


	(17)

7


	No response sent this year
	(2)

1


	Not contacted
	No response 

	% of sales from Fish to Eat species
	33%
	65%
	Fig not supplied
	10 %
	19.5%
	65%
	7.5%
	No response sent this year
	Fig not supplied
	Not contacted
	No response

	No. of species (no. in bracket) 

from MCS Fish to Avoid List

Max 0 points
	(0)

0
	(0)

0


	(3)

-3


	(1)

-1


	(1)

-1


	(0)

0


	(1)

-1
	No response sent this year
	(2)

-1


	Not contacted
	No response

	% of sales from Fish to Avoid species
	0%
	0%
	Fig not supplied
	6 %
	0.95%
	0 %
	1%
	No response sent this year
	Fig not supplied
	Not contacted
	No response

	% of sales from 5 most popular fish sold in store
	>80%
	60%
	80%
	62%
	60%
	Commerc-ially Sensitive
	~40%
	No response sent this year
	Commerc-ially Sensitive
	Not contacted
	No response

	INFORMATION
	
	
	
	
	
	
	
	
	
	
	

	Labelling

(New initiatives implemented since March 06)

Max 5 points


	1


	1
	0 
	1
	0
	2
	1
	No response sent this year
	1
	Not contacted
	No response

	Customer queries/Staff Education (Fish Counters only)

Max 3 points
	N/A


	3


	2.5


	1


	0.5


	1.5


	1


	No response sent this year
	N/A


	Not contacted


	No response

	RESEARCH
	
	
	
	
	
	
	
	
	
	
	

	Research/Funded Projects (Since March 06)

Max 5 points
	5
	3.5
	0
	1.5
	0
	0
	0.5
	No response sent this year
	0
	Not contacted
	No response

	Supermarket Name
	M&S
	Waitrose
	Sainsbury’s
	Tesco
	Co-Op
	Morrisons
	ASDA
	Somerfield
	Iceland
	Lidl
	Booths
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